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Why biodiversity matters
for businesses?

An SDG perspective

What are the SDGs?
The 17 Sustainable Development Goals (SDGs) are

Ak wstee

ashared global to-do listaddressing the most urgent 16 oo,
issues the world faces today, from ending poverty i~
to protecting oceans. Some goals directly focus on !-

biodiversity, especially SDG 14 (Life Below Water)
and SDG 15 (Life on Land). These biodiversity
goals are tightly connected to all the others.
Healthy ecosystems sustain the raw materials,
stable supply chains and productive landscapes
that businesses depend on, making biodiversity a
direct driver of long-term competitiveness.

SDGs value for businesses explored In 9 cases across Europe
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Drawing on real experiences of local communities and businesses across 8 European countries - the
Netherlands, Portugal, Spain, Romania, Lithuania, Sweden, Hungary, Italy - BIOTraCes identified key ways

biodiversity drives business value.
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Richness of biodiversity and business outcomes
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Traditional herders in Hungary demonstrate that biodiversity and business productivity are
inseparable. Healthy grasslands produce healthier animals and higher yields, while active grazing in
turn maintains the grassland’s biodiversity. When one thrives, so does the other.

In Amsterdam, protecting fertile land from industrial development is not only an environmental
act, but also an economic one. Taking land out of the market, allows social and ecological values to
flourish, including biodiversity and solidarity. This provides the conditions for an alternative economy
that regenerates the land.

Mértola shows that healthy ecosystems can anchor an entire local economy. Regenerative agriculture
reduces import dependency and cuts costs. Biodiversity rich landscapes attract ecotourism,
generating revenues for hospitality, food and guiding services. Sustainable wildlife management
opens responsible tourism markets. And ecosystem based logistics, like the “Fresco sobre rodas” low
carbon delivery model, create new supply chain opportunities for small businesses. Biodiversity here
is not one opportunity — it is many, simultaneously.

Dam removal in Lithuania opens direct economic opportunities for local service businesses —
accommodation, catering, water sports and recreation — by restoring river ecosystems that attract
visitors.

The High Nature Value farmlands of Transylvania, Romania, preserve a biocultural heritage shaped
by centuries of low-intensity farming and forestry. Their species-rich habitats, ancient wood-pastures,
large carnivores, living traditions, and strong human-nature connections create distinctive conditions
for biocultural tourism, authentic nature experiences, and high-quality local products, generating
SDG-relevant business opportunities grounded in stewardship and local identity.

In Sweden, biodiverse and alternative forest management practices may create opportunities for
more locally anchored value chains — as they can generate products and uses that fall outside
conventional industrial supply chains.

Nature positive living conditions developed in the Netherlands could become an exportable business
model — selling expertise, design and innovation to other regions and countries.

Green schoolyards in Vitoria-Gasteiz, Spain, remind us that biodiversity’s business value is not
always immediate. Early exposure to nature shapes environmental values, and today’s pupils are
tomorrow’s business owners. Nurturing children’s connection with nature early on shapes long-term
business ethics and decision making.

In Sicily, Italy, participatory initiatives around the Simeto River are experimenting with forms of
bottom-up environmental governance, rebuilding the relationship between local communities and
their ecosystem while creating deliberative spaces about territorial governance alongside institutions.
These collective practices, grounded in nature’s shared stewardship, are strengthening agro-ecological
networks, community-based initiatives, and local enterprises, while supporting a healthier valley.

Summary
Across 8 European countries, healthy ecosystems sustain raw materials, supply chains, tourism, cultural identity and local
markets. Most fundamentally, proximity to nature shapes the values and ethics that drive long-term business decision
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